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Germany RTL Television 100% CBC 100%
RTL II 35.9%
VOX 99.7%
Super RTL 50%
RTL Shop 100%
n-tv 50%
Traumpartner TV 100%

The chart below illustrates the structure of RTL Group’s principal businesses and 
undertakings as at 31 December 2004. The name of each company is followed by 
indication of the percentage held directly or indirectly by RTL Group.

Television

Free TV TV Services

France M6 (1) 48.8%
RTL9 (5) 35%

Netherlands RTL 4 (5) 100%
Yorin 100%
RTL 5 (5) 100%

UK Five 64.6%

Belgium RTL TVi (5) 66%
Club RTL (5) 66%
Plug TV (5) 66%

Luxembourg RTL Télé Lëtzebuerg 100% BCE 100%
Den 2.RTL 100% ENEX 76.5%

Croatia RTL Televizija 65.5%

Spain Antena 3 17.2%

Hungary RTL Klub 49%

USA

Australia

Italy
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104.6 RTL 100%
RTL Radio-Die besten Hits mit Gefühl (5) 100%
Antenne Bayern 16%
Radio Hamburg 29.2%
Hit-Radio Antenne Niedersachsen 36%

UFA Film & 
TV Produktion (2) 100%
Grundy LE (2) 100%
Grundy UFA (2) 100%
Phoenix Group (2) 51%
Teamworx (2) 100%

Universum Film 100%

(1) Including theme channels.
(2) A FremantleMedia company.
(3) FremantleMedia has operations in over 25 countries, including Portugal, Finland,

Poland, Greece, Netherlands, South Africa, Indonesia, Mexico, Argentina.
(4) Global. 
(5) Programmes broadcast by CLT-UFA under a Luxembourg licence.
* Principal businesses – extended list on page 115.

Radio Content

Production (3) Rights (3)

RTL (5) 100%
RTL 2 100%
Fun Radio 100%
Sud Radio 20%
Wit FM 20%

Fremantle France (2) 100%
Be Happy (2) 100%

Sportfive 25%

Yorin FM 100%
RTL FM 100%

Blue Circle (2) 100%

TalkbackTHAMES (2) 100%

Bel RTL 43%
Radio Contact 49.9%
BXL 43%

Fremantle Productions
Belgium (2) 100%

RTL Radio Lëtzebuerg 100% CLT-UFA
International (4) 100%

Fremantle Produkcija (2) 100%

Grundy Producciones (2) 100%

Magyar Grundy UFA (2) 100%

FremantleMedia
North America (2) 100%
Fremantle Productions
Latin America (2) 100%

Grundy Television (2) 100%
Crackerjack (2) 100%

Grundy Productions
Italia (2) 100%


